
15. B. ENGLISH FOR JOURNALISM AND ADVERTISING (PRINT MEDIA) 

 

Objectives & Outcomes: 

At the end of the course the student will be able to: 

i. Understand the Principles of Journalism 

ii. Acquire Language Skills for effective communication 

iii. Identify online resources for personal improvement 

iv. Demonstrate Speaking Skills for the media 

v. Analyse events for authentic reporting 

 

Unit-I 

1. Principles of Journalism: 

(Gathering Information, Verifying Facts, Reporting the Events, Impacting People) 

2. Use of English in News Papers (Simple, Formal, Concise and Impersonal) 

Unit-II 

1. Print Media : (Different Types of News Papers, Magazines and Periodicals) 

2. English Language for Journalism: (Specific Use of Tenses, Vocabulary, Agreeing and 

Disagreeing, Reported Speech) 

Unit-III 

1. Journalism as a Social Memoir 

2. Style Guide and Proofreading 

Unit-IV 

1. Writing for the Media 

2. Advertising and Its Lexical Features 

Unit-V 

1. Speaking Skills for the Media 

2. Journalism in the Digital Age 

 

Resources for Further Reading: 

1. Wynford Hicks. English for Journalists (Media Skills). 4th Edition, Routlede, 2013. 

2. Crawford Gillan, Sir Harold Evans. Essential English for Journalists, Editors and 

Writers. Random House, 2010. 



3. Sylee Gore. English for Marketing & Advertising. Oxford University Press, USA, 

2008 

4. Angela Goddard. The Language of Advertising: Written Texts. Routledge, 1998 

5. Bill Kovach and Tom Rosenstiel. The Elements of Journalism. Crown Publishers, 

New York, 2007 

6. The Guardian-News Writing: 

https://www.theguardian.com/books/2008/sep/25/writing.journalism.news 

7. Indian Institute of Mass Communication 

http://iimc.nic.in/content/44_1_JournalismEnglish.aspx 

8. American Press Association 

https://americanpressassociation.com/principles-of-journalism/ 

9. Thought Co. Advertising Vocabulary for English Learners: 

https://www.thoughtco.com/advertising-vocabulary-1210143 

 

Activities: 

1. For Teachers: The teacher shall train students in practical skills in media and 

advertising for not less than 10 hoursand assign activities to students. The 

groups will identify different journalistic environments (News Paper 

Offices, Public Libraries, Journalist Offices and Advertising agencies) to 

demonstrate their knowledge. 

2. For Students: Each Learner will conduct practicum in journalistic and advertising 

environment (News Paper Offices, Public Libraries, Journalist Offices and 

Advertising agencies) for not less than10 hours. The students will discuss 

the findings among themselves and each student will prepare a hand-written 

Fieldwork/Project work Report of the activity in 10 pages as guided by the 

teacher. 

Components of Evaluation: 

Objectives Marks (Maximum 100) 

Unit – I 15  

Unit – II 15  

Unit – III 15  

Unit – IV I5  

Unit – V 15  

Internal Marks 25  

 

 

 

 

 

 


